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Financial Results

DELIVERING ON OUR STRATEGY

Strong first half performance; organic growth of 12% and market share gains

Particularly good performance in North America; premium organic sales 
growth of 15% and profit growth of 12%

PBT before adjusted items in line with guidance of c.35% of full year consensus

JD brand growth; on track to open over 200 JD stores in the year, minority buyouts 
to accelerate brand growth in Europe

Strong cash position; dividend increased
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VIDEO



JD Brand First

JD Complementary Concepts

JD Beyond Physical Retail

JD People, Partners & Communities

THE LEADING GLOBAL
SPORTS-FASHION
POWERHOUSE
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JD Brand First

ON TRACK TO OPEN 200+ NEW DOORS BY JAN 2024

~25
Across rest of 

World
In Europe

~100
In the US 

~100
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JD Brand First

14

KINGSWAY,
DERBY, UK

AVENTURA MALL,
MIAMI, US

PITT STREET,
SYDNEY, AUSTRALIA

COLOMBO, LISBON,
PORTUGAL



JD Brand First

MINORITY BUY-OUTS TO ACCELERATE JD 
DEVELOPMENT AND SIMPLIFY GROUP STRUCTURE

Acquisition of
remaining 40% 

minority shareholding 
in MIG; will further 
grow position in 15 

CEE markets

Buyout of remaining 
minority shareholders
of ISRG; will further 
grow JD position in 
Iberia/Netherlands

Acquisition of 
minority interests in 
Malaysia, Thailand 

and Singapore
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JD Brand First

Agreement signed 
with GMG in the 

Middle East

+ 50 store openings
by 2028

Advanced discussions in 
Africa & South East Asia

FRANCHISE MODEL GAINING 
TRACTION IN REST OF THE WORLD
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JD Brand First

JD Complementary Concepts

JD Beyond Physical Retail

JD People, Partners & Communities

THE LEADING GLOBAL
SPORTS-FASHION
POWERHOUSE
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JD Complementary Concepts

CONTINUING TO STRENGTHEN OUR 
COMPLEMENTARY BRANDS PORTFOLIO

Ongoing progress of 
Courir acquisition

Complementary brands 
continuing to deliver 

Ongoing divestment
of non-core
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JD Brand First

JD Complementary Concepts

JD Beyond Physical Retail

JD People, Partners & Communities

THE LEADING GLOBAL
SPORTS-FASHION
POWERHOUSE
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JD Beyond Physical Retail

LAUNCH OF JD LOYALTY PROGRAMME 

Initial trial 
in Manchester 

Positive reaction
from customers

Strong support
from our people 

Good engagement 
from our brands
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JD Beyond Physical Retail

CONTINUED INVESTMENT IN OMNICHANNEL 
AND TECHNOLOGY

Replatforming of
e-commerce

Cyber improvement 
programme 

Relaunch of 
Click & Collect
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JD Beyond Physical Retail

SUPPLY CHAIN EXPANSION TO SUPPORT GROWTH

Heerlen 
Europe

Morgan Hill 
US

Derby
UK
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JD Brand First

JD Complementary Concepts

JD Beyond Physical Retail

JD People, Partners & Communities

THE LEADING GLOBAL
SPORTS-FASHION
POWERHOUSE
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JD Best for People

COMMITMENT TO OUR PEOPLE

£45M increase in pay
for sales associates

New CFO and CTO 
appointed – global 

leadership completed

New HR platform
in flight
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Key global 
partner

Largest global 
partner for 
lead style

Fast-growing 
partnerships

JD Best for Partners
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JD Best for Communities

COMMITMENT TO OUR COMMUNITY

Investing in our 
community 

Changing lives 
through the

JD Foundation

Improving our 
sustainability 
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Summary

DELIVERING ON OUR STRATEGY

Strong first half performance; organic growth of 12% and market share gains

PBT before adjusted items in line with guidance of c.35% of full year consensus

JD brand growth; on track to open over 200 JD stores in the year, minority buyouts 
to accelerate brand growth in Europe

Strong cash position; dividend increased
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Particularly good performance in North America; premium organic sales 
growth of 15% and profit growth of 12%



Q&A
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