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HARTSVILLE, S.C., Oct. 29, 2013 /PRNewswire/ -- Sonoco Display and Packaging, the point-of-purchase (POP) display and 
packaging services business of Sonoco (NYSE: SON), has been awarded five Design of the Times awards, including a gold 
award, by the Path to Purchase Institute.  

(Logo: http://photos.prnewswire.com/prnh/20120403/​CL80773LOGO ) 

The Display and Packaging group won the following awards: 

● Gold, Supermarket/Grocery Stores category - Unilever Vaseline® Spray & Go™ Launch Floorstand Display 
 

● Silver, Mass Merchandisers category – Robert Bosch STEEL TECH™ Wiper Endcap; Unilever Vaseline® Spray & 
Go™ Launch National In-Store Campaign (comprised of five display vehicles)  

● Bronze, Drug Stores category - Elizabeth Arden Someday® by Justin Bieber Launch Etagere; Unilever Vaseline® Spray 
& Go™ Launch Counter Display 

"Once again, our talented group has proven Sonoco's ability to satisfy its customers by providing award-winning, high-impact 
retail merchandising displays," said Jeff Tomaszewski, general manager, Sonoco Display and Packaging. 

The Path to Purchase Institute announced the winners in the 2013 Design of the Times Awards competition at a special reception 
Oct. 9 during the Shopper Marketing Expo in Chicago. Judges evaluated nearly 230 entries in the competition's eight retail 
channels: supermarket/grocery, consumer electronics, convenience, drug, home center/hardware, mass merchandiser, specialty 
and sporting goods, based on the Four C's of Effective In-store Activation: 

● Command attention,  
● Connect with the shopper,  
● Convey information, and  
● Close the sale. 

Judges scored entries on a scale of 1-10 for each attribute and chose 123 finalists, based on average point total. Finalists were 
displayed at the Shopper Marketing Expo in the Design of the Times Gallery. The Shopper Marketing Expo is the largest 
gathering of shopper marketing professionals geared to inspire marketers and retailers with collaborative solutions and actionable 
strategies that influence decision-making along the path to purchase.  

View high-res photos of the award-winning displays at https://app.box.com/s/6hroso8vo3ngt03hqhca.  

About Sonoco 
Founded in 1899, Sonoco is a global provider of a variety of consumer packaging, industrial products, protective packaging, and 
displays and packaging supply chain services. With annualized net sales of approximately $4.8 billion, the Company has more than 
19,900 employees working in 347 operations in 34 countries, serving many of the world's best known brands in some 85 nations. 
Sonoco is a proud member of the 2013/2014 Dow Jones Sustainability World Index. For more information on the Company, visit 
our website at www.sonoco.com. 
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