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Sonoco Completes Purchase of Phoenix Packaging

September 17, 2001

HARTSVILLE, S.C., Sept. 17 /PRNewswire/ -- Sonoco (NYSE: SON), the global packaging company, has completed the previously announced
purchase of Phoenix Packaging Corporation, a privately-held company headquartered in North Canton, Ohio, it was announced today by Harris E.
DeLoach, Jr., president and chief executive officer. The all-cash purchase price was not disclosed.
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Phoenix had 2000 sales of approximately $70 million, with 2001 sales estimated at approximately $80 million. The acquisition is expected to be
immediately accretive, adding approximately $.04 to $.05 per share in earnings by the end of the first 12 months.

Phoenix, with approximately 190 employees at two facilities in the Canton area, is the leading manufacturer of steel easy-open closures in North
America. These closures are capable of serving metal, plastic and composite containers. "Only about one-third of the total domestic food can market
has been converted to date to easy-open closures, with potential conversions remaining in such products as soups, seafood and vegetables. Sales of
easy- open closures have grown at a compound annual rate since 1999 of approximately 9 percent. The easy-open closures growth is being driven
principally by the increasing ready-to-serve food segment and consumer desire for convenience," said DeLoach.

"We believe this additional capacity and accompanying technology in the 'high-end' specialty closures market will further enhance Sonoco's ability to
meet evolving closure needs for rigid containers, thus deepening our growing capability to provide global packaging supply chain solutions for current
and potential customers," stated DeLoach. Sonoco's current global metal and plastic easy-open closures business, part of the Company's consumer
packaging segment, had year 2000 external sales of approximately $25 million and some $165 million of internal sales to the Company's composite
can operations. "Phoenix will also enable us to further improve our composite can cost structure through additional steel buying leverage," Deloach
added.

"The Phoenix acquisition, along with the recent purchase of U.S. Paper Mills and the agreement to purchase Hayes Manufacturing, is part of Sonoco's
cash flow driven growth strategy of enhancing our primary cash flow producing businesses, principally integrated engineered carriers and composite
cans. Free cash flow, expected to be over $700 million over the next five years, will be used to fuel our smaller, higher growth rate businesses, such as
flexibles, which continues to garner new sales contracts; protective packaging; and a growing packaging services business. We expect to continue
pursuing similar non-dilutive acquisition opportunities in our existing business segments," stated DeLoach.

Sonoco, founded in 1899, is a $2.7 billion manufacturer of industrial and consumer products and provider of packaging services, with approximately
295 operations in 33 countries serving customers in some 85 nations. For more information on the company, visit our web site at www.sonoco.com.

Statements included herein that are not historical in nature are intended to be, and are hereby identified as, "forward-looking statements" for purposes
of the safe harbor provided by Section 21E of the Securities Exchange Act of 1934, as amended. Such forward-looking statements are based on
current expectations, estimates and projections about the company's industry, management's beliefs and certain assumptions made by management.
Such information includes, without limitation, discussions as to estimates, expectations, beliefs, plans, strategies and objectives concerning the
company's future financial and operating performance. These statements are not guarantees of future performance and are subject to certain risks,
uncertainties and assumptions that are difficult to predict. Therefore, actual results may differ materially from those expressed or forecasted in such
forward-looking statements. Such risks and uncertainties include, without limitation: availability and pricing of raw materials; success of new product
development and introduction; ability to maintain or increase productivity levels; international, national and local economic and market conditions;
ability to maintain market share; pricing pressures and demand for products; continued strength of the company's paperboard-based tube, core and
composite can operations; and currency stability and the rate of growth in foreign markets. Additional information concerning some of the factors that
could cause materially different results is included in the company's reports on Forms 10-K, 10-Q and 8-K filed with the Securities and Exchange
Commission. Such reports are available from the Securities and Exchange Commission's public reference facilities and its Internet website or from the
company's investor relations department.
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