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Primo Brands Announces Date for Fourth Quarter
2024 Earnings Release and Conference Call

2025-01-28

TAMPA, Fla., Jan. 28, 2025 /PRNewswire/ - Primo Brands Corporation (NYSE: PRMB) ("Primo Brands" or the

"Company"), today announced that the Company will release its fourth quarter ended December 31, 2024 �nancial

results before the markets open on Thursday, February 20, 2025.

Primo Brands will host a conference call, to be simultaneously webcast, on Thursday, February 20, 2025 at 10:00

a.m. Eastern Time. A question-and-answer session will follow management's presentation. To participate, please

call the following numbers: 

Details for the Earnings Conference Call:

Date: February 20, 2025
 

Time: 10:00 a.m. Eastern Time
 

North America Dial-in: (888) 510-2154
 

International Dial-in: (437) 900-0527
 

Conference ID: 36944
 

Webcast Link: https://app.webinar.net/vKwE1br1j4n

Webcast for Fourth Quarter 2024 Earnings Conference Call:

A live audio webcast will be available through the Company's website at https://ir.primobrands.com. The webcast
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will be recorded and archived for playback on the investor relations section of the website following the event.

About Primo Brands Corporation

Primo Brands is a leading North American branded beverage company with a focus on healthy hydration, delivering

responsibly and domestically sourced diversi�ed o�erings across products, formats, channels, price points, and

consumer occasions, distributed in every state and Canada. 

Primo Brands has an extensive portfolio of highly recognizable, responsibly sourced, and conveniently packaged

branded beverages distributed across more than 200,000 retail outlets, including established billion-dollar

brands, Poland Spring® and Pure Life®, premium brands like Saratoga® and Mountain Valley®, regional leaders

such as Arrowhead®, Deer Park®, Ice Mountain®, Ozarka®, and Zephyrhills®, puri�ed brands including Primo

Water® and Sparkletts®, and �avored and enhanced brands like Splash® and AC+ION®. These brands are sold

directly across retail channels, including mass food, convenience, natural, drug, wholesale, distributors, and home

improvement, as well as food service accounts in North America. 

Primo Brands also has extensive direct-to-consumer o�erings with its industry-leading line-up of innovative water

dispensers, which create consumer connectivity through recurring water purchases across its Water Direct, Water

Exchange and Water Re�ll businesses. Through its Water Direct business, Primo Brands delivers hydration solutions

direct to home and business consumers. Through its Water Exchange business, consumers can visit approximately

26,500 retail locations and purchase a pre-�lled, multi-use bottle of water that can be exchanged after use for a

discount on the next purchase. Through its Water Re�ll business, consumers have the option to re�ll empty multi-

use bottles at approximately 23,500 self-service re�ll stations. Primo Brands also o�ers water �ltration units for

home and business consumers across North America.

Primo Brands is a leader in reusable and circular packaging, helping to reduce waste through its reusable, multi-

serve bottles and innovative brand packaging portfolio, made from recycled plastic, aluminum, and glass. Primo

Brands responsibly sources from numerous springs and manages water resources for long-term sustainability,

helping to protect more than 28,000 acres of watershed and wetlands area owned by the Company for

preservation and to promote continued consumer access clean, safe drinking water. The Company is proud to

partner with the International Bottled Water Association ("IBWA") in North America, which supports strict adherence

to safety, quality, sanitation, and regulatory standards for the bene�t of consumer protection. Primo Brands

believes in fostering a respectful culture that values its associates and key stakeholders, and is deeply invested in

quality hydration, its communities, and the sustainability of its packaging and water sources for generations to

come. Primo Brands will continue Primo Water's and BlueTriton's strong support for American communities during

natural disasters, in dealing with local and regional hydration quality issues, and in connection with many other

local community challenges.
2



Primo Brands employs more than 13,000 associates with dual headquarters in Tampa, Florida, and Stamford,

Connecticut, and has more than 70 production facilities and more than 240 depots for e�cient delivery to

customers and consumers across North America.

View original content to download multimedia:https://www.prnewswire.com/news-releases/primo-brands-

announces-date-for-fourth-quarter-2024-earnings-release-and-conference-call-302362529.html

SOURCE Primo Water Corporation
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