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EA Sends Dead Space 3 Players Into the Violent, Hostile World of Tau Volantis Armed With 
the Right Tools

Exclusive Pre-Order Bonuses Available Now Through GameStop and Amazon 

REDWOOD CITY, Calif.--(BUSINESS WIRE)-- Visceral Games, an Electronic Arts Inc. (NASDAQ: EA) studio, today announced 
that fans who pre-order Dead Space™ 3 from GameStop* will receive the EG-900 SMG and from Amazon* the Tesla Enervator. 
These exclusive weapons will help players on their mission to destroy the horrifying and mysterious Markers and stop the 
bloody Necromorph infestation once and for all. Throughout Dead Space 3, unwilling heroes Isaac and Carver put their 
engineering and military skills to the test as they scavenge for parts and assemble their ultimate tools for survival. While 
exploring different locations, players can hunt for parts, break down tools, build devastating new weapons and share them with 
a friend to defeat whatever terrors stand in their way. 

The bonus pre-order items** include: 

● EG-900 SMG available at GameStop 
❍ This EarthGov-issued sub machinegun is built for urban warfare. It's compact but deadly, sporting an internal 

hyper-accelerator for maximum damage. 

● Tesla Enervator available at Amazon 
❍ Sovereign Colonies scientists developed the "Enervator" from an overdriven focus coil to "humanely" eliminate 

dangerous specimens. The Enervator delivers a precision blast causing instantaneous electrocution and 
molecular destabilization in the target. In test subjects, death was instantaneous. 

Winner of more than 15 critic awards at E3 2012 including Best of Show from Game Informer Magazine, Dead Space 3 cuts to 
the heart of deep space terror. The game is recognized by game critics worldwide for its incredible craftsmanship in horror, 
action, suspense and sound design. Players will embark on a thrilling ride through space that takes them to a hostile new 
planet, Tau Volantis. Fortunately, they are not alone this time around. The fully integrated drop-in/drop-out co-op feature gives 
players the option to play alone or team-up with a friend anytime. Players that choose to take down the terror together will 
experience additional story details, side missions and gameplay mechanics only found when playing as John Carver. 

Dead Space 3 will be available on February 5, 2013 in North America and February 8, 2013 in Europe for the PlayStation®3 
computer entertainment system, Xbox 360® video game and entertainment system and the PC. 

For additional information and news, please visit www.deadspace.com, follow us on Twitter at: www.twitter.com/deadspace, or 
become a fan on Facebook at www.facebook.com/deadspace. Media assets are available at http://info.ea.com.  

* Retailers may vary depending on country. 

** These bonus weapons will come in addition to the Dead Space 3 Limited Edition package, which include the "First Contact" 
and "Witness the Truth" bundles that are available to those who pre-order at participating retailers. 

About Electronic Arts 

Electronic Arts (NASDAQ: EA) is a global leader in digital interactive entertainment. The Company delivers games, content and 
online services for Internet-connected consoles, personal computers, mobile phones, tablets and social networks. EA has more 
than 250 million registered players and operates in 75 countries. 

In fiscal 2012, EA posted GAAP net revenue of $4.1 billion. Headquartered in Redwood City, California, EA is recognized for a 
portfolio of critically acclaimed, high-quality blockbuster brands such as The Sims™, Madden NFL, FIFA Soccer, Need for 
Speed™, Battlefield™ and Mass Effect™. More information about EA is available at http://info.ea.com.  

Visceral Games, Dead Space, The Sims and Need for Speed are trademarks of Electronic Arts Inc. Mass Effect is a trademark 
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of EA International (Studio and Publishing) Ltd. Battlefield is a trademark of EA Digital Illusions CE AB. John Madden, NFL and 
FIFA are the property of their respective owners and used with permission. Xbox 360 is a trademark of the Microsoft group of 
companies and is used under license from Microsoft. "PlayStation" is a trademark of Sony Computer Entertainment Inc. All 
other trademarks are the property of their respective owners. 
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