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Digital Magician Joins #LoveWall Muralist To
Celebrate 'Cat Luv' At Los Angeles Animal Shelter

10/25/2017

YouTuber/Instagram star Zach King and Muralist James Goldcrown reveal creations supporting cat adoption;

presented by Fresh Step Litter

LOS ANGELES, Oct. 25, 2017 /PRNewswire/ -- Digital magician Zach King and #LoveWall muralist James Goldcrown

have partnered with Fresh Step litter to share the magic of cat adoption in anticipation of National Cat Day on Oct.

29.

Today, King and Goldcrown along with a cadre of Instagram's favorite cat-lebrities, will kick off the Fresh Step

#CatLuv campaign at the Amanda Foundation animal shelter in Beverly Hills, Calif. Both influencers will reveal their

latest creations:

King today released a video featuring his mind-bending magic tricks and famous feline friend, Prince Michael

of Aaron's Animals. The video showcases the fun relationship between cat and man, highlighting the magic

cats bring into our lives.

Goldcrown will unveil a colorful mural painted onto a side of the Amanda Foundation shelter. The art

installation includes his well-known hearts combined with adorable cats.

The two creators expressed their excitement for this opportunity to promote cat love: "Cats are amazing creatures –

they don't get enough credit for how fun they are," said King. "I hope Prince Michael and I can help shine the

spotlight on shelter cats in need and inspire viewers to help them find loving homes."     

"My #LoveWall murals stand for love and inclusion," said Goldcrown. "Adding cats into the design was a natural way

for me to display my cat love and bring awareness to the need for adoption."

Fresh Step will also be offering fee-waived cat adoptions at the Amanda Foundation through Oct. 30 in support of

1



the brand's mission to help every shelter cat find a forever home. Those in the LA area are invited to visit the shelter

at 351 Foothill Rd, Beverly Hills, CA 90210 and take a photo in front of the #CatLuv mural.

Anyone can participate in the campaign by posting a photo of their cat love to Instagram for a chance to win $500

and a 10,000 Fresh Step Paw Points donation to a shelter of their choice. All posts including the hashtags #CatLuv

and #contest through Nov. 15 will be entered to win.

"Fresh Step is committed to helping the more than three million shelter cats waiting to find a loving forever home,"

said Nick Meyer, director of marketing, Clorox Pet Products. "We're really excited to be working with talented artists

like King and Goldcrown who share our passion for cats and can bring the magical bond between cat and human to

life."

To watch the video, see the mural, and find for more information about #CatLuv, please visit FreshStep.com/our-

purpose.

The Clorox Company
The Clorox Company (NYSE: CLX) is a leading multinational manufacturer and marketer of consumer and

professional products with approximately 8,100 employees worldwide and fiscal year 2017 sales of $6 billion.

Clorox markets some of the most trusted and recognized consumer brand names, including its namesake bleach

and cleaning products; Pine-Sol® cleaners; Liquid Plumr® clog removers; Poett® home care products; Fresh

Step® cat litter; Glad® bags, wraps and containers; Kingsford® charcoal; Hidden Valley® dressings and sauces;

Brita® water-filtration products; Burt's Bees® natural personal care products; and RenewLife® digestive health

products. The company also markets brands for professional services, including Clorox Healthcare® and Clorox

Commercial Solutions®. More than 80 percent of the company's sales are generated from brands that hold the No.

1 or No. 2 market share positions in their categories.

Clorox is a signatory of the United Nations Global Compact, a community of global leaders committed to

sustainability. The company also has been broadly recognized for its corporate responsibility efforts, most notably

receiving a Safer Choice Partner of the Year Award in 2016 and 2017 from the U.S. Environmental Protection

Agency as well as being named to CR Magazine's 2017 Best Corporate Citizens list and included in the 2016

Newsweek Green Rankings. The Clorox Company and its foundations contributed about $11 million in combined

cash grants, product donations and cause marketing in fiscal year 2017. For more information, visit

TheCloroxCompany.com, including the Good Growth blog, and follow the company on Twitter at @CloroxCo.

CLX-B

Media Contacts: Katie Young, PDC PR
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401.529.3955 

katie@pdcpr.net

Anne Marie Ghigo, Fresh Step, The Clorox Company

510.271.4710

Anne.Marie.Ghigo@clorox.com

 

View original content with multimedia:http://www.prnewswire.com/news-releases/digital-magician-joins-

lovewall-muralist-to-celebrate-cat-luv-at-los-angeles-animal-shelter-300542844.html

SOURCE Fresh Step
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