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NEW LIQUID PLUMR® POWERJET™

INSTANT DRAIN CLOG REMOVER
ELIMINATES WAITING GAME

OAKLAND, Calif., March 2, 2006 - Americans now more than ever are cutting corners to create more "me time,"
according to a recent Roper study. In exchange for that time, 51 percent postpone household chores. Others simply

shrug off cleaning tasks altogether — nearly 1 in 4 hire others to do their dirty work.

No need to cut corners any longer. Thanks to the experts at Liquid-Plumr®, clearing clogs from drains can be done

instantaneously; it doesn't have to be a "drain."

Liquid-Plumr® Power Jet™ blows in like a lion in March, just in time for spring-cleaning. The single-use drain clog
remover blasts clogs in THREE seconds. Gone are the minutes (and minutes and minutes) of waiting for clogs to

dissolve.

Liquid-Plumr Power Jet quickly breaks up clogs by releasing a powerful jet of air and liquid into sink and tub drains.
The innovative canister design fits directly over the drain allowing for foolproof accuracy and no messy spills. Users
simply press down on the canister for THREE seconds to propel its contents deep into "Clog Country" and the hair,

soap, toothpaste, lint and other unidentifiable clog culprits are virtually blasted away.

"Consumers are mostly satisfied with the efficacy of liquid drain clog removers, but now the drain can be unclogged

in just a few seconds," said Lynda Lurie, Liquid-Plumr Marketing Manager. "Liquid-Plumr Power Jet eliminates the



waiting game."
Liquid-Plumr Power Jet has a suggested retail price of $4.99 and will be widely available in March 2006.
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